
Case study 03
Hoodless Brennan

Client: Hoodless Brennan 
Description: Research, re-brand, marketing strategy, literature, brochures, 
internal communications, exhibitions, advertising, website (work in progress), 
brand guidelines, newsletter and pr activities.

Hoodless Brennan are a stockbroking company based in London’s Docklands. 
Due to changing markets and an outdated identity the company recognised 
the need to rebrand. The identity was based on Greek mythology, depicting 
Plutos, the God of Wealth holding the ‘Horn of Plenty’. 

The work was awarded on the back of a paid creative pitch to the board 
members. It encompassed a name change, new identity, and complete 
over-haul of their marketing collateral, including internal and external 
communications.

What the client said: “We are delighted with our 
new brand, we know that its soundly based,
Gillian has guided us through the process from 
research and consultation through to values, 
architecture, names & designs. Now we are 
onto our next big challenge - making the most 
of our strong brand & the seismic shift towards 
emarketing. Again we are being lead by the 
team at *Clarity who have creative & cutting 
edge skills and a practical can-do attitude that 
gets results with the minimum pain!” 

Andrew Baker, Chairman, Hoodless Brennan
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Marketplace – an occasional publication for clients and 
business associates of Hoodless Brennan plc  providing 
an overview of the fi rm’s activities, its clients and our 
marketplace.

Client Feedback 
brings changes
Back in March we commissioned 
a substantial evaluation project 
to see how well we were meeting 
our clients’ needs. More than 750 
customers took part in a focused 
market survey. The results rated 
Hoodless Brennan very highly on 
key areas including fair treatment 
of customers and low costs. It also 
highlighted areas that we needed to 
improve. 

What our clients said 

Key Survey Findings* 

•  Hoodless Brennan was rated 
highly on personal broker service, 
speed of response to enquiries 
and clarity of statements with 
over 60% scoring them “good” or 
“very good”.

•  Hoodless Brennan also scored 
highly for fair treatment of 
customers and lowest cost advice.

•  Our on-line service was scored 
“excellent” or “very good” by 
90% of customers for all the key 
criteria of lowest cost, simple 
charging and no inactivity fees. 

We also learnt a great deal about 
where we need to focus our efforts 
to improve our service to you. This 
included:

•  making the website faster and 
more reliable and improving the 
layout and information available

•  providing our brokers with the 
information and systems they 
need to respond to and resolve 
your enquiries quickly 

•  plain English explanations of our 
services and products

Left: The new identity applied to 
reception signage

Seeking a striking image of what we 
aim to deliver for our clients, we’ve 
drawn on classic mythology. Our logo 
depicts Ploutos who, according to the 
ancient Greeks, is the god of wealth. 
Ploutos is shown holding the horn of 
plenty, which according to folklore 
becomes full of whatever its owner 
desires!
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Welcome to 
marketplace 

the newsletter for Hoodless Brennan

by Andrew Baker

•  providing a wider choice of 
investments

Action Taken
We have acted quickly on your 
comments and suggestions and 
believe that you will see signifi cant 
improvements in all of these areas. 
Next year we will repeat the survey 
to fi nd out if you agree. Those of 
you who trade online with us will 
have already noticed the improved 
responsiveness of the website 
and we are in the fi nal test stages 
for a system that will give all our 
customers online access to their 
investments as well as added 
information. This will also improve 
the information available to our 
brokers so they can provide more 
help and advice. 

New products and improvements
We have expanded our corporate 
broking and corporate fi nance team 
considerably. As a result of this our 
Corporate Finance division, HB 
Corporate, was successful in its 
application to achieve AIM market 
Nominated Adviser (NOMAD) status 
in May 2005. It has been involved 
in a range of diverse Initial Public 
Offers (IPOs) and secondary issues 
since then.  We plan to continue to 

build on this success, reinforcing 
our position in the market.

The survey also found that our 
clients wanted plain English 
explanations of the services we offer 
and more information about us. 
This is one of the reasons we have 
produced this magazine. We are 
also producing a number of plain 
English guides that will be available 
in the coming months (please see 
page 16).

Still lowest cost 
Despite all these improvements, our 
commission rates have remained 
the same and our online dealing is 
still the cheapest in the UK.** As a 
result we were awarded the title of 
‘Cheapest Online Stockbroker’ title 
by Investors Chronicle. (Read more 
about this on page 14)

We now offer the cheapest Online 
Self-Select Stocks and Shares ISA**  
available in the UK.

The future
Our broking and market making 
divisions have seen a steady 
increase in business. Our statistics 
show that we currently account for 
more than 10% of all non-institution 
trades in the AIM market.

Whilst Hoodless Brennan is 
continuing to concentrate on the 
small cap arena, HB Corporate is 
happy to consider more innovative 
transactions requiring private equity 
and pre-IPO fi nance.

We have also been working on other 
additions to our range of services. 
These will become available in 
the coming months. Information 
on these is available through the 
website, via this Marketplace 
magazine and where we have it, via 
email updates straight to your desk.

We would like to keep you informed 
as we continue to refi ne our range 
and customer service (please 
see special invitation overleaf). 
However, if you have views you 
would like to share with us on these 
improvements, the magazine or any 
other topic, please contact Julie 
Fransener via email at
info@hoodlessbrennan.com.

* Commissioned by Hoodless Brennan plc 
and conducted by Clarity in Marketing in 
March 2005

** Source www.moneysupermarket.com 6th 
October 2005

“2005 has been a 
year of change at 

Hoodless Brennan. 
Not only do we have 

a new look which 
you see christened 
in this publication, 
new products have 

been introduced and 
many existing services 

enhanced. Most of 
these improvements 
are a direct result of 
feedback from both 

private and corporate 
clients.   

“

Hoodless Brennan is 
running a ‘Women in the 
City’ campaign to build 

awareness of opportunities 
for women both within the 
profession and as private 

investors. You can see 
the full campaign on our 

website and join in the 
debate…

Are Women better investors?
A number of research projects 
announced over the last year 
have highlighted the successful 
performance of women investors. 
Some of these suggest that women 
tend to be naturally talented 
investors, although many are still 
put off by the macho image of the 
stock market.  

A survey of some of the female 
customers who use Hoodless 
Brennan’s online trading service 
found that women tend to build 
more balanced portfolios that yield 
long-term returns.* 

The survey found that women’s 
stock market success was down to 
taking a balanced low risk approach 
as opposed to the higher risk 
strategies sometimes employed 
by male investors. Indeed, 63% of 
HoodlessBrennan.com’s female 
customers described themselves 
as either a stock market ‘novice’ 
or ‘dabbler’ with their investment 
choices based on their everyday or 
common sense experiences 

These fi ndings would seem to lend 
support to research from leading 
fi nancial web site and information 
provider DigitalLook.com, that 
between May 2004 and May 
2005, the average performance of 
women’s investments signifi cantly 
beat those chosen by men and the 
London stock market itself**.

Women investors seem able 
to pinpoint capital growth 
opportunities early by using their 
own anecdotal evidence before 
companies report increased 
sales. They also seem to prosper 
by favouring investment in more 
traditional industries rather than 
speculative companies or sectors.  
Some women have also seen better 
returns by investing in companies 
that they feel good about personally 
and ethically. This may be because 
companies with good ethics and 
products suffer less damage from 
lawsuits or bad PR and tend to have 
better long-term prospects. 

* Source: DigitalLook.com, May 2005 

** Source: ??????? ?????? ???????????????

Women in the City

“

“

Women are probably a bit wiser in their dealing.  They 
have naturally good organisational skills and might 
even have their own strategy. 
Sam Seth, Agency Trader
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Right: 
Canary Wharf

Far Right: 
A female investor

Hoodless 
Brennan 
wins award 
for lowest 
cost online 
stockbroker
Hoodless Brennan is widely 
recognised for its low costs and 
transparent charges. In 2005 
Investors Chronicle commended the 
company with their award for Best 
Online Stockbroker for Cost. 

BBC Radio 4’s John Humphries 
presented the award to Technology 
Services and Product Manager, 
Mark Rayden at the awards dinner 

at The Cumberland Hotel, Marble 
Arch, London on Thursday 20 
October 2005.

In April 2002 HoodlessBrennan.
com’s online service cut its 
commission to a fl at rate of £7 per 
trade, with no Annual Management 
Charge and no hidden costs. More 
than three years later this rate has 
not changed and Hoodless Brennan 
still provides the cheapest share 
trading currently available in the 
UK. *

Continuing this ethos of low costs 
and transparent charges, we now 
offer the cheapest online self select 
ISA on the market (see guide on 
page 12)

* Source www.moneysupermarket.com 6th 
October 2005

News!
People, places, products
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This latest award shows again how our value and 
transparent no hidden charges approach is widely 
recognised by investors and feared by competitors.
Mark Rayden, Technology Services & Product Manager“

“

Right: 
Canary Wharf

Above: 
On-Line Team


